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About Pharma Marketing Network

Pharma Marketing Network ®—The Leading Online Resource for Pharmaceutical
Marketers—brings together into a single online community pharmaceutical marketing,
advertising, and sales professionals from pharmaceutical companies, communications
companies, and marketing service providers.

Pharma Marketing Network (PMN) includes a FREE email and Web-based monthly
ne wsletter  (Pharma Marketing News ), an opt -in email list of Pharma Marketing News

subscribers, an online professional social network site (Pharma Marketing Forums), a
Blog (Pharma Marketing Blog), a BlogTalkRadio show/podcast series (Pharma
Marketing Talk), a Twitter account (@pharmaguy ), and an informational Web portal

site (www.pharma-mkting.com) that links them together.

Pharma Marketing Network's mission is to promote best practices and to help pharma-
ceutical marketers increase their knowledge, network with their peers, advance their
careers, highlight their products and services, and find new clients.

History

In 1998, VirSci Corporation, which owns and operates PMN, established PHARMA-MKTING,
an email listserv (also known as an email discussion group) for pharmaceutical marketers.
The associated Web site, www.pharma-mkting.com, was primarily used to promote and
support this email discussion list.

In 2002, Pharma M arketing News , a FREE, independent monthly newsletter, supported by
advertising, was launched for distribution to members of the PHARMA-MKTING listserv.
Pharma Marketing News —currently in its ninth year of publication—is packed with facts,
opinions, industry conference highlights, product/service reviews, surveys of experts, and
links to references and pharmaceutical marketing conferences, which help subscribers
keep up to date on best practices and network with their peers.

In January 2003, the Pharma Marketing Network Portal was officially launched to fully
integrate the email discussion group with an informational Web site and the monthly
electronic newsletter.

In January 2005, Pharma Marketing Blog—cited as a “"must-read” health blog by the wall
Street J ournal —was launched to publish the opinions of John Mack, Editor of Pharma
Marketing News. The blog focuses on constructive criticism and analysis of all aspects of
pharmaceutical marketing.

To provide balance and the views of other experts, the Pharma Marketing Talk
BlogTalkRadio show was launched in October 2006. Since then, over 85 shows have aired
live and are currently (January 2010) archived as audio podcasts.

In January 2006, Pharma Marketing Forums, a Web-based social network site that includes
informational posts from a variety of third-party sources, replaced the PHARMA-MKTING
email listserv. The Forums site is currently the most frequently updated domain in the
Network and accounts for 46% of the total page views.

In March 2008, the Pharmaguy Twitter account (@pharmaguy) was started. This account,
however, did not become active until May 2009 when John Mack started posting “"Tweets”
and integrated the Twitter channel into the Pharma Marketing Network. These posts alert
nearly 5,000 followers to information found throughout the Network.

© 2011. VirSci Corporation 2011 Pharma Marketing Network Media Kit Page 1
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2009 Year End Report

Opt-in E-mail Subscribers
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Subscriber Growth Continues

The growth in the number of subscribers to Pharma Marketing News—a free monthly
newsletter supported by advertising—continues at a double-digit rate. At the end of
2009, there were 7,150 subscribers compared to 5,965 at the end of 2008—a year-

over-year growth rate of 20%.

Subscriber Affiliation
(based on subscriber data; N=5638)

Marketing professionals from the
pharmaceutical/life sciences industry as
well as marketing communications com-
panies, ad agencies, interactive agencies,

4000
// Other
7%

2000 /

2003 2004 2005 2006 2007 2008 2009

medical education companies, etc.,
receive the monthly newsletter, follow
@pharmaguy on Twitter, listen to pod-
casts, read Pharma Marketing Blog &
Pharma Marketing Forum posts, respond
to online surveys, and receive relevant
promotional messages. In 2009, about
120 promotional emails—including
conference announcements, product and

10 gk service offers, and job openings—were

ompany

17% sent to opt-in subscribers.

Other Vendor
20%

Quarterly Visits
(2009 v. 2008)
2008 W 2009

1,500

Thousands

1,000

Visitor and Twitter Follower Growth plus Innovative Social Media Marketing!
The Pharma Marketing Network (PMN) portal, associated domains, Web sites,
Twitter account, blog, podcasts, and the Pharma Marketing News opt-in subscriber
list are ideal “vehicles” for advertising and sponsorships. New PMN social media
250 marketing campaignsnclude sponsored tweets by John Mack (@pharmaguy),
Editor of Pharma Marketing News. The @pharmaguy Twitter account had 4,950
followers at the end of 2009 compared to about 300 at the end of 2008. Sponsored
@pharmaguy tweets are getting 2X the average clickthrough rates of sponsored
email blasts.

750

500

Quarter

Growth in Web site visitors and page views has continued. In 2009, PMN
domains—including Pharma Marketing Blog—received 4.2 million unique visits
(vs. 2.2 million in 2008) and 5.7 million page views (vs. 3.6 million in 2008)!

Quarterly Page
Views
2008 2009

1,800

1200 (Selected Domains)

Thousands

Email Email message sentt| $575
Blast ALL opin subscribers
¥ Twitter Six sponsored $395
Campaign @pharmaguy Twitter
] posts
Sponsored| A Pharma Marketing T|  $225
] Podcast podcast interview
dedicated to your prod
S « - or service
Quarter Quarter Graphical ad with wel ~ $295
Page Ad| linksnPDF newsletter|
Advertorial| Article featuring produgq  $795
Other g Package | service plus email bla

This report includes data current .
as of December 23, 2009 %
(projected through 12/31/2009).

Selected Ad Ratesr Fore details, call 5084164.
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Publications, Lists, Social Medi

The Pharma Marketing Network

a, & Web Pages

(PMN) portal, associated domains and Web sites, monthly

newsletter, lists, and social media networks summarized in the following table are ideal “vehicles”
through which advertisers can reach prospective customers. See following pages for relevant
subscriber/visitor statistics.

Vehicle

Description

Pharma Marketing
News subscribers

Delivery
Format

Delivery
Method

Ad Types

Publication
Frequency

B who have opted in HTML and Email Dedicated email As
to receive email Text “blast” necessary
ads in exchange for
free newsletter
Pharma Short summaries of ;irf’tir
Marketing articles with link to HTML and Email to Banner Ads, excent
News D full issue in PDF Text Subscribers Sidebar Ads P
August and
ExecSumm format December
Pharma The full-text, fully Download Quarter, Half, or Monthly
Marketing formatted version PDF from Web Full Page Ads except Aug,
News of the newsletter Site Advertorials Dec
Twitter account of Web
@pharm John Mack, Editor, Text SMSI Sponsored Multiple
pharmaguy Pharma Marketing ! Tweets/Messages Posts Daily
Apps
News
Pharma Marketing
. Banner Ads .
Blog - cited as a ! Available
e “must read” by HTML Web o RS, 365/24/7
Wall Street Journal
nferen
ggler?dirce List of industry HTML and Email to Banner Ads, Bi-weekl
conferences Text Subscribers Sidebar Ads Y
Update
- . Live
Pharma Audio mterv.lews of Streaming Sponsored Guest
. pharmaceutical MP3 . Approx.
Marketing . Audio, Appearances, )
marketing experts, . Biweekly
Talk - Podcast Audio Ads
advertisers, etc. .
Archive
Listing of
Online companies and Banner Ads Available
agencies supplying HTML Web )
Vgndor products and Sponsored Listing 365/24/7
Directory services to the
pharma industry
Social Networking Banner Ads,
site with daily news HTML, Sponsorships, Available
Forums briefs, event Formatted Web Dedicated 365/24/7
calendars, and Text, Files Forums,
discussion forums Event Listings
Web site offering Banner Ads, .
Portal Site access to all other HTML, Web Page Ads, Available
. PDF 365/24/7
services Box Ads
© 2011. VirSci Corporation 2011 Pharma Marketing Network Media Kit Page 3
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Pharma Marketing News Subscriber Profile

Pharma Marketing News , currently in its eleventh year of publication, is an online newsletter
avail-able FREE by subscription. Periodically—once or twice per month—subscribers receive an

email Executive Summary from which they can download the PDF version of the full issue or each
article separately. In exchange for the free newsletter, subscribers opt-in to receive periodic email ad
blasts (see pgs 8 and 10). See subscriber profile details in the table below.

Pramaletig evs

Pharma Marketing
News

Pharma Marketing
News is an
independent monthly
electronic newsletter
focused on issues of
importance to
pharmaceutical
marketing executives.

Subscriber Job function, based on a survey (N=420) of Pharma
Marketing News subscribers:

Marketing/Advertising/Promotion Management - 27.4%
Business Development/Sales - 14.8%

Consultant - 11.7%

Product/Brand/Category Management - 8.1%

Market Research - 7.6%

General Corporate Management - 7.1%

Account and Media Management - 3.1%

URL: http//www.news.pharma-mkting.com/pmnews-hp.html
As of 2 August 2011, there are 7,663 opt-in subscribers.

Please send an e-mail request to sales @pharma-mkting.com for more
details about site visitors, page views, and information about Pharma
Marketing News subscribers, including number of subscribers and their

Subscriber Affiliation
(based on subscriber data; N=5638)

Other
7%

Other Vendor
20%

Marketing

Company
17%

industry affiliations.
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Pharma Marketing Blog Visitor Profile

Pharma Marketing Blog

, currently in its sixth year of publication, continues to be one of the

leading pharma-focused blogs. Blog posts are distributed via RSS news feed on Facebook

(www.facebook/pharmaguy) and Pharma Marketing Forums. Visitors also are directed to Pharma
Marketing Blog via Twitter (@pharmaguy) and email notices sent to over 790 FeedBlitz subscribers.

Pharma Marketing
Blog

Pharma Marketing
Blog represents the
personal opinions of

John Mack, Publisher
and Editor of Pharma

Marketing News. A
"must read" blog for

insiders, said Wall

Street Journal

(Landro, L.; 2006,
November 16; "What

the In-Crowd Knows";

Wall Street Journal).
"Often entertaining,
always informative,"

said Christiane
Truelove, Editor,
MedAdNews.

Visitor Job function, based on a survey (N=127) of Pharma Marketing
Blog (PMB) readers:

Marketing/Advertising/Promotion Management - 15.0%
General Management - 13.4%
Product/Brand/Category Management - 8.7%
Business Development/Sales Management - 7.9%
Academic/Research/Teaching - 7.1%

Market Research - 5.5%

Agency Account Management - 5.5%
Legal/Regulatory Affairs - 4.7%

Public Relations - 3.9%

Creative/Production - 3.9%

* Consultant - 3.9%

e Student - 3.9%

URL: http:/pharmamkting.blogspot.com/
Visitors per month (July 2011): 14,827
Page Views per month (July 2011): 55,279

All ads are "run of site", above fold -- each page view results in one ad
impression.

Please send an e-mail request to sales@pharma-mkting.com for more
details about site visitors, page views, and information about Pharma
Marketing News subscribers, including number of subscribers and their
industry affiliations.

© 2011. VirSci Corporation
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Pharma Marketing Forums Visitor Profile

Pharma Marketing Forums

page views and enjoys high search engine visibility

, currently in its fourth year, accounts for 46% of the total Network
. It is frequently updated with posts of news

items, discussions, and RSS feeds from blogs, trade publications, newspapers, Twitter, and other
sources. Visitors are directed to Forum posts via Twitter (@pharmaguy), Pharma Marketing News
and Pharma Marketing Blog.

Forums
7

Pharma Marketing
Forums

Pharma Marketing
Forums bring together
pharmaceutical
marketing
professionals from
manufacturers,
communications
companies, and
marketing service
providers for wide
ranging discussions
and education on a
multitude of current
topics.

Visitor Job function, based on a survey (N=150) of Pharma Marketing
Forums members/visitors:

Marketing/Advertising Management - 15.3%
Business Development/Sales - 12.0%
Market Research - 10.7%
Product/Brand/Category Management - 6.7%
Creative/Production - 5.3%

Public Relations - 4.7%

Consultant - 4.7%

Analyst - 4.7%

General Corporate Management - 4.0%

URL: http://www.forums.pharma-mkting.com
Unique visitors per month (July 2011): 97,553

Page impressions per month (July 2011): 1,072,329
Posts as of 2 August 2011: 49,908

Registered members as of 2 August 2011: 9,032

All ads are "run of site", above fold -- each page view results in one ad
impression.

Please send an e-mail request to sales@pharma-mkting.com for more
details about site visitors, page views, and information about Pharma
Marketing News subscribers, including number of subscribers and their
industry affiliations.

© 2011. VirSci Corporation
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@Pharmaguy Twitter Follower Profile

Twitter extends the Pharma Marketing Network in a very unique way by broadening the PMN
community and helping this community find articles, conferences, advertisements and other
information posted on the portal Web site, Pharma Marketing Blog, and Pharma Marketing Forums.
The @pharmaguy  Twitter account is the personal voice of John Mack, Editor of Pharma Marketing
News and author of Pharma Marketing Blog. Some comments from Pharmaguy’s followers include:
“You have excellent Tweets and are a great source of knowledge,” “you are informative and funny
and always on top of things,” “insight & snark rolled into one,” and "I like your analytical turn of
mind, being well balanced between criticism and enthusiasm towards all the new [techniques], tools
and services.”

Funkbkor Follower Professional Affiliation, based on a survey (N=1,941) of
AL PharmaGuy's followers:

pharmaguy
Follow me! ¢ Pharma/Biotech/Device Company - 20.1%
DI RN, ¢ Advertising agency/Public Relations - 15.9%
o Consultant/Consulting Company - 11.7%
PharmaGuy ¢ Healthcare Communications Company - 11.6%
; * Marketing Services Company - 6.0%
Twitter extends the * Healthcare Professional - 5.9%
oot * Publishing/Media - 4.8%
Network in a very e Teacher/Student - 4.5%
unique way, allowing e Consumer/General Public - 1.5%
notices ("tweets") to e Other - 10.8%
be posted and read by
followers of John URL: http//twitter.com/pharmaguy
Mack, aka Followers (as of 2 August 2011): 9,253
"pharmaguy,” Editor of
Pharma Marketing
News and author of Affiliations of PharmaGuy's Followers
Pharma Marketing
Blog.
New PMN Social
Media Marketing

Options include
sponsored tweets
posted by
PharmaGuy.
Sponsored
@pharmaguy tweets
are getting 2X the
average clickthrough
rates of sponsored
e-mail blasts.

See Social Media Marketing Options for details about how to integrate
PharmaGuy Tweets into your promotional campaign.

© 2011. VirSci Corporation 2011 Pharma Marketing Network Media Kit Page 7
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Ad Options

Pharma Marketing Network

formats. See the following pages for more details, ad packages, and prices.

provides the following types of online ad options and

Email Blast Email message dedicated to your announcement, ad, job HTML and text
opening, etc., sent to ALL opt-in subscribers; includes RSS
Ad Feed Widget with links to a Web version of the ad. The
widget is displayed on Pharma Marketing Blog and RSS feed
is posted to a PMN forum for extra visibility
Banner Ad Graphical ad placed in top-viewed PMN portal site, blog, and | 468 x 60 or
forum pages, and/or in HTML-formatted house emails sent to | 528 x 68
all subscribers (eg, Pharma Marketing News  executive pixels; jpg or
summary and Conference Calendar Update ) gif
Sidebar Ad/Box Graphical ad or text ad with links placed in right-hand col- 120 x 200 or
Ad umn (near top of page) of HTML-formatted house emails 300 x 250
sent to all subscribers; also can be displayed in left column pixels: jpg or
and above the fold of Pharma Marketing Blog. gif; HTML
Newsletter Quarter, half, or full-page ad—includes web links —placed in 3" x 4", 6" x
Display Ad PDF version of newsletter articles and reprints. The ad is 4",
placed in each article of a single issue of the newsletter, 6” x 8”; ipg,
providing multiple exposures. eps
Twitter Campaign 6 scheduled Twitter posts ("Tweets") made by John Mack Text
(@Pharmaguy ). Each Tweet is uniquely composed & linked
to a landing page that you specify.
Conference/Event Listing of event name, date, and location in bi-weekly HTML
Listing Conference Calendar Update (biweekly email sent to ALL
subscribers) PLUS listing in online meetings page AND
Forums Event Calendar with direct link to event Web site.
Pod cast Dedicated, 15-20 minute Pharma Marketing Talk podcast Web-based
Sponsorship interview; includes promo page, listing in online Conference streaming
Calendar and Conference Calendar Update  sent to all sub- audio and live
scribers via email; one promotion in sidebar of newsletter or | chat plus

Confer ence Calendar Update email sent to subscribers.
Includes promo-tional Tweets. Podcast downloadable and
available indefinite -ly via BlogTalkRadio and iTunes.

podcast audio
archive (MP3)

Vendor Directory Logo, contact information, URL, email address, links, HTML; jpg, gif

Listing description; location on page and other options (eg, inclusion | for logo
of banner ads) depends upon option chosen. See page 13.

Dedicated Forum A Web-based forum dedicated to your company and/or HTML or
product or service on the PMN Forums site. You can post Formatted
press releases, event notices, upload white papers, pdf files, | Text and
RSS news feeds, and host topics for discussion. Great Graphics; pdf,
search engine visibility! See page 11. Word, PPT

files

Survey Co-branded Pharma Marketing News  online survey; includes | Web

Sponsorship questions of interest to sponsor, sponsor logo, and spon-
sorship message, sponsor access to survey results, including
opt -in respondent contact information . See page 12.

© 2011. VirSci Corporation 2011 Pharma Marketing Network Media Kit Page 8
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Campaign Metrics & Summary Reports

At the start of your Pharma Marketing Network promotional campaign, we prepare a
Schedule (Excel sheet) for your approval. This schedule is updated throughout the cam-
paign to keep you informed of results and remind you when ad copy and other assets are
due. At the end of the campaign, final metrics are compiled and summarized in the form
as shown in the example below.

< B
. Marketing NetworK schedule/Metrics
5 Client ID: M200
6 Description: Webinar
7 Campaign Start Date: 5-Now-09
8 End Date: 15-Dec-09
Listing in bi-weekly Conference Calendar Update (biweekly :
email sent to ALL subscribers) PLUS listing in online meetings L'Stegnﬁ:::: ;;{21(12'(:]02 g\rr: ;?E;dzgzlszoog
3 page with direct link to conference Web site '
Listing in Forums online Events Calendar Listed from 11/5/2009 through 12/15/2009
10
7065 emails sent 12/8/2009; 6941
deliveries (bounce rate=1.8%); 956
Dedicated E-mail Ad sent to all opt-in subscribers unique opens (13.8%); 119 unique
clicks (12.5% CTR based on opens,
11 1.07% based on total delivered)
Aver # followers: 4812, First Tweet:
Twitter Campaign: includes 6 scheduled Twitter posts 11/18/2009; Last Tweet: 12/14/2009. Total
12 clicks=231; CTR=0.8% (average)
Web Banner Ad (Conference Calendar Page) Ran from 111912009.thro.ugh 11/15/2009.
13 Impressions: 444
Blog Box Ad Ran from 1;2!612009 thrtzugh 12/14/2009.
14 mpressions=6644

If your campaign includes a Twitter Campaign , You also get a separate compilation of
metrics for EACH Tweet in the campaign, including a copy of the Tweet, the date and time
the Tweet was posted, the number of clicks generated by the Tweet, the click-through rate
(clicks per # of followers or presumptive readers of the Tweet), and the number of conver-
sations (retweets) generated. The following chart shows the timeline of Tweet clicks in the
above campaign.

Click(s) 231 Since Nov 17, 2009 EST

Nov 17, 2008 Nov 21, 2009 Nov 25, 2008 Nov 28, 2009 Dec 03, 2008 Dec 07, 2009 Dec 11, 2008 Dec 15, 2009

© 2011. VirSci Corporation 2011 Pharma Marketing Network Media Kit Page 9
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Rate Card: Basic Ad Options

The following advertising options are suitable for a variety of promotions including event
announcements, product and service messages, etc. These options can be combined in
packages for customized campaigns (see following pages). Discounts for multiple ad
insertions are available. We will prepare an insertion order/proposal based on your needs.

Basic Ad Options Fee

NEW DESIGN! Dedicated Email Blast sent to ALL subscribers; includes RSS Ad $575
Feed Widget linked to Web version. The widget is displayed on Pharma Marketing Blog
and the RSS feed is posted to a PMN forum for extra visibility. Includes personal thank
you message from PMN Editor, John Mack, if there is a special offer (eg, discount).

NEW! Twitter Campaign: includes 6 scheduled Twitter posts ("Tweets") made by John $395
Mack (@Pharmaguyl). Each Tweet is uniquely composed & linked to your specified
landing page. Tracking available. Offers BOTH reach & frequency at a low price! See
page 11 for other details and more social media ad options.

Quarter Page Ad in Newsletter Article/Reprint: ad is placed in each article (multiple $295
exposures) of a single issue of the newsletter (graphic or text 3" wide x 4" inches high).
See page 12 for more details & larger formats.

NEW! Web Banner Ad Package. Banner ad above the fold on EACH of the 4 most $275
viewed portal pages (Home page, Conference Calendar page, Pharma Marketing News
page, AND Vendor Directory page); 1-week run (longer ad runs available); Formats:
468x60 or 528x91 pixels

NEW LOW PRICE! Web Banner Ad above the fold on any ONE of the TOP 4 most $95
viewed portal pages (Home Page, Conference Calendar Page, Pharma Marketing
Newsletter Page, OR Vendor Directory Page); 1-week run (longer ad runs available);
Formats: 468x60 or 528x91 pixels

Email Banner Ad placed above the fold in Conference Calendar Update or PMN $195
Newsletter Exec Summary sent to ALL subscribers (single insertion; 468x60 pixels)

NEW! Email Sidebar Ad. A mini HTML ad placed above the fold in left or right hand $95
column of Conference Calendar Update or PMN Newsletter Exec Summary sent to ALL
subscribers; can include images and text.

NEW LOW PRICE! Blog Sidebar Ad. A graphic ad placed above the fold in left hand $325
column; 2-week run (longer ad runs available); Format: 300x250 pixels

Package, Broker, and Advanced Payment Discounts are Available.

To learn more about the @Pha rmaguy ~ Twitter account and its followers, see http://bit.ly/3CT851 (pdf).

Do the Math! An email ad sent to all PMN subscribers costs about $0.08 per subscriber.
As more subscribers are added (up to 36% more per year) this rate will DECREASE. By the
end of 2010, the rate may be closer to $0.06 per subscriber!

For more details regarding these and other advertising options, see
http://bit.ly/exsFZ

© 2011. VirSci Corporation 2011 Pharma Marketing Network Media Kit Page 10
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Rate Card: Social Media Promotion

The use of new communication & community tools, such as Twitter, Facebook, and other
social networking applications, allows PMN to expand and better serve its audience as
more pharma marketing professionals use these channels to keep informed. In 2010, PMN
offers its advertisers and readers more social media options, Web 2.0 tools, and other
communication channel alternatives. Just one example of this is the NEW Twitter

Campaign option. This and other social media promotional options and prices are listed in
the following table.

Social Media Promotional Options Fee

NEW! Twitter Campaign. includes 6 scheduled Twitter posts ("Tweets") made by John $395
Mack (@Pharmaguyl). Each Tweet is uniquely composed & linked to a Web page that
you specify. Tracking available. Offers BOTH reach & frequency at a low price!

NEW! Social Media Campaign. Twitter Campaign PLUS RSS feed published on PMN $495
portal site, posted to PMN Ad Forum, AND to a Blog Ad Widget, all linked to a Web
page that you specify.

Dedicated Podcast Interview. A pre-recorded or LIVE interview featuring your product, $225
service, or expert opinion. Duration: 15-20 minutes. Live Q&A from Web Chat
participants and up to 50 phone callers (live interview only). Promoted on PMN portal site
(Pharma Marketing Talk AND Conference Calendar pages), BlogTalkRadio, and in a
Sidebar Ad in a Conference Calendar Update sent via email to all subscribers. Podcast
audio archive available indefinitely via iTunes, BlogTalkRadio, and on PMN portal site.
MP3 file available for downloading, editing & playback via Web.

NEW! Dedicated Forum: A Web-based forum dedicated to your company and/or $425
product or service on the PMN Forums site. You can post press releases, event
notices, upload white papers, pdf files, and host topics for discussion (you have
moderator privileges). Your forum can be set up to automatically post items from
your RSS news feed. 1-Year Term (longer terms available). Great search engine
visibility! Inquire about details.

NEW LOW PRICE! Blog Sidebar Ad: a graphic ad placed above the fold in left hand $325
column; 2-week run (longer ad runs available). Format: 300x250 pixels

Package, Broker, and Advanced Payment Discounts are Available.

To learn more about the @Pharmaguy  Twitter account and its followers, see http://bit.ly/3CT851 (pdf).

Do the Math! Six Tweets sent to all @pharmaguy  followers costs about $0.08 per
follower, same as a single email ad blast sent to all PMN subscribers. However, the average
clickthrough rate (clicks per ad delivered) for Tweets is 2X that of email ads!

For more details regarding these and other advertising options, see
http://bit.ly/exsFZ

© 2011. VirSci Corporation 2011 Pharma Marketing Network Media Kit Page 11
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Rate Card: Promoting Your Services

The best kind of promotion is an unbiased story featuring your product or service. Pharma
Marketing News is a perfect vehicle for such articles. In addition to thousands of opt-in
subscribers, many thousands of visitors to the Pharma Marketing Network Web site
also have FREE access to the full text of your article in our archives.

Product or Service Promotional Options Fee

Review Article. An article written by a PMN editor focused on your product, service, $ 495
webinar/conference presentation, or case study. This Review Article is non-promotional
in that it does not promote the sale of a product or service. Usually, a Review Article is
combined with an ad in an Advertorial Package (see below).

Co-branded Reprint Usage Fee. Co-branding of Review Article with your logo, $ 150
marketing tagline, and sales contact information PLUS non-exclusive right to upload pdf
file of the article to your Web site and to print unlimited copies.

Advertorial Package. A Review Article PLUS an ad or ads that are run independently of the article
comprise an Advertorial Package, which highlights your product or service and issues a call to action
to our subscribers. Choose from the following options:

¥ Review Article + Dedicated email ad blast to subscribers $795

¥ Review Article + Sponsored Podcast Interview $ 545

¥ Review Article + Quarter Page Newsletter Display Ad (other options available; $ 595
see below. Inquire about rates.)

NEW! Newsletter Display Ad. Multiple Insertions. Ad appears on page 2 in PDF version of EACH
article of an issue PLUS "reprints" of the articles offered for sale to non-subscribers. Submit .jpg or
tiff file; 150 lines per inch resolution. Choose from the following options:

¥ Quarter Page Display Ad; dimensions: 3" (wide) x 4" (high) $ 295
¥ Half Page Display Ad; dimensions: 6" (wide) x 4" (high) $ 475
¥ Full Page Display Ad; dimensions: 6" (wide) x 8" (high) $ 745
Dedicated Podcast Interview. 15-20 minute Pharma Marketing Talk interview $ 225

syndicated via BlogTalkRadio; includes promotion: Web page that includes your photo,
bio, link to your web site; a listing in PMN online and email calendars; an email sidebar
ad PLUS promotional @pharmaguy Tweets. Podcast archive available FREE
indefinitely via downloadable MP3 file, on BlogTalkRadio, PMN Web site, and iTunes.

Sponsored Survey. An online PMN survey co-branded with your logo, tagline, and link $ 345
to Web site. Includes up to 6 questions. Promoted via PMN similar to Podcast Interview.
Results can be incorporated into a Review Article (see above). Inquire about details.

Package, Broker, and Advanced Payment Discounts are Available.

For more details regarding these and other advertising options, see
http://bit.ly/exsFZ
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Marketing Network

Rate Card: Promoting Your Company

Pharma Marketing Network 's Vendor Directory (www.vendors.pharma-mkting.com) is
an online B2B “yellow pages” for healthcare companies. The Directory includes hundreds of
pharmaceutical marketing vendors, consultants, executive search firms, medical education
companies, ad agencies, and other companies servicing the needs of the pharmaceutical
industry.

A listing in one of the 35 categories of the Pharma Marketing Vendor Directory increases a
company’s visibility among Pharma Marketing Network members and site visitors. It
also can increase greatly a company’s search engine visibility—an astounding 26% of
listings in the online PMN Vendor Directory achieve the #1 position in the organic (free)
results of a Google search on their corporate names!

Fee

Company Promotional Options

Vendor Directory Listing. Obtain great search engine visibility as well as the benefit of PMN site
promotion with a listing in the online PMN Vendor Directory. Your listing is promoted in the Pharma
Marketing Vendor Blog (http://bit.ly/6Vignh), via an RSS-powered Banner Ad on the main Vendor
Directory page, and in a post to Pharma Marketing Forums. In addition, your listing will be
announced in a @Pharmaguy Tweet! Choose from the following options:

¥ Enhanced Vendor Listing (1-year term). Includes company name in large, bold $ 74.95
font, contact information, Web link, 125-word description, and logo. See
http://bit.ly/8t6Jrl for details.

¥ Preferred Vendor Listing (1-year term). Includes Enhanced Listing PLUS 125 $ 149.95
additional words for description PLUS company name/logo in "Preferred Vendor"
menu at top of page. See http://bit.ly/5eMqVJ for details.

¥ Category Sponsored Vendor Listing (1-year term). Includes Preferred Listing $ 295
Preferred Listing PLUS Banner Ad at top of category page with link to your Web
site. See http://bit.ly/SF7XVb for details.

Duplicate Enhanced Vendor Listing (1-year term). Get listed in an additional category $ 37.95
for greater visibility.

Duplicate Preferred Vendor Listing (1-year term). Get listed in an additional category $112.95
for greater visibility.

NEW! Directory Listing/Podcast Combination. Achieve promotional synergy by $ 295
combining a Dedicated Podcast Interview (see page 12) with a Preferred Vendor Listing
at a 20% discount! The audio archive of your Pharma Marketing Talk interview is
embedded within the listing for playback in situ and/or a link to the interview promo page.
Inquire about details.

Package, Broker, and Advanced Payment Discounts are Available.

For more detail s regarding these and other advertising options, see
http://bit.ly/exsFZ
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Marketing Network

Rate Card: Promoting Your Event

Pharma Marketing Network works closely with conference organizers and other organiz-
ations that produce live and/or Web-based events to help them promote their events
throughout the Network. The following promotional options are available. We also offer deep
discounts in exchange for Media Partner recognition. Please inquire about that and other
customized packages.

Event Promotional Options (live conferences, webinars, etc.) Fee

Conference Calendar Listing. Event name, start and end dates (or times), location, and Web link in
the online Conference Calendar on the portal site AND in Forums Event Calendar. Includes the
same listing in the Conference Calendar Update email notice sent to all subscribers biweekly PLUS
Conference Calendar RSS feed posted to Pharma Marketing Conferences Forum. Choose one of
the following options:

¥ Conference Calendar Listing with direct link to conference site, no associated $325
Web Page Ad (see below).

¥ Conference Calendar Listing PLUS associated Web Page Ad. Page Ad is an $495
overview of the event with links to the event home page, agenda, and registration
form. This page provides extra search engine visibility!

Forums Events Calendar Listing ONLY. Includes brief description in addition to event $75
name, dates, location, and direct link to the event home page. Upcoming events are
highlighted at the bottom of each Forum page. Registered Forum users can set emalil
reminders for events.

NEW! Dedicated Event Forum. Post event announcements, ads, RSS feeds, host $175
discussions with faculty, or upload press releases, white papers, PowerPoint
presentations, run polls, etc., to a Pharma Marketing forum dedicated to your event.
You have moderator status for complete control over your posts, including the ability to
review and approve (or not approve) responses to your posts. Inquire about details.

Standard Event Promo Package: Conference Calendar Listing (direct link), PLUS $1,395
one (1) Email Blast, one (1) Twitter Campaign consisting of 6 Tweets posted by
@Pharmaguy, one (1) quarter-page Display Ad in Pharma Marketing News newsletter,
and one (1) Web Banner Ad Package. Inquire about Customized Packages.

Package, Broker, and Advanced Payment Discounts are Available.

For more details regarding these and other advertising options, see
http://bit.ly/exsFZ
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