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Pharma BloggoSphere Update 
By John Mack 
 
A Blog, or Web log, can be a powerful 
communication tool and can be used to harm or 
help the pharmaceutical industry. These days 
reporters at major news organizations pay close 
attention to bloggers who often “break” major 
stories before the traditional media do!  
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Here’s what BusinessWeek had to say about blogs 
recently: 

“Go ahead and bellyache about blogs. But you 
cannot afford to close your eyes to them, because 
they're simply the most explosive outbreak in the 
information world since the Internet itself. And 
they're going to shake up just about every business 
-- including yours. It doesn't matter whether you're 
shipping paper clips, pork bellies, or videos of 
Britney in a bikini, blogs are a phenomenon that 
you cannot ignore, postpone, or delegate. Given 
the changes barreling down upon us, blogs are not 
a business elective. They're a prerequisite…Look 
past the yakkers, hobbyists, and political mobs. 
Your customers and rivals are figuring blogs out. 
Our advice: Catch up...or catch you later.” 

Pharmaceutical corporate communications, PR 
firms, marketers, and especially CEOs should take 
a cue from the media and also lurk in the 
“bloggosphere” to at least learn about public 
sentiment toward the industry. 

Transparency 
Today, pharmaceutical companies are being 
pressured to be more transparent. This includes 
demands from Congress for more transparency 
when reporting results from all clinical trials they 
support, demands from regulators and consumer 

groups to educate the public about drug risks as 
well as benefits, and demands associated with 
managing public relations crises such as the Vioxx 
debacle. 

Blogs are about being transparent and 
empowering the public with more insights behind 
the mainstream news, corporate press releases, 
and advertising, which are the staples of the 
corporate communications department. In that 
sense, blogs undermine the techniques 
traditionally employed by corporate commun-
ications, PR people, and marketers who have been 
trained to think traditionally—i.e., big media—when 
it comes to “managing” the news. 

If you are a pharma PR firm, you can either view 
blogs as a new “front” in the PR war or you can 
learn to embrace blogs and even use them to help 
your clients become more transparent. Whatever 
your strategy, this first article in a continuing series, 
will keep you up-to-date on blog topics from a 
variety of pharma-related blogs. The series will 
also include interviews of bloggers to reveal their 
backgrounds, motivations, blogging secrets, and 
suggestions. 

BloggoSphere 
Blogs are powerful because they are collaborative 
as well as independent. The sum is greater than 
the parts. One blogger will refer to and build upon 
another and so on creating an interconnected 
“bloggosphere.” This happens almost 
instantaneously and without editorial oversight. 
The result is a “buzz” machine of global 
proportions and with global consequences. If 
Thomas L. Friedman were writing his book “The 
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World Is Flat” today, he surely would have 
mentioned blogs as a “flattener.” 

Another collaborative feature exploited by several 
blogs is allowing posts from several like-minded 
people working together as a team. This team 
approach is most appropriate for company blogs, 
especially blogs designed to track stories from 
multiple sources. One day I envision a 
pharmaceutical company hosting such a blog 
allowing posts to be made by their employees, not 
just the corporate communications department (for 
more on this idea, see “Patients Come First?”). 

Anonymous Sources 
Bloggers often rely on “anonymous sources” — 
people who give reporters information only on 
condition that their identities not be divulged — 
when posting their stories. The use of anonymous 
sources has been much in the news recently, 
notably in a case that prompted a Newsweek 
magazine retraction. The issue came up again 
recently with the disclosure that Deep Throat, The 
Washington Post’s legendary Watergate source, 
had been an FBI official. 

On one hand, according to a recent survey by the 
Associated Press Managing Editors, about one in 
four newspapers who responded to a survey say 
they never allow reporters to quote anonymous 
sources, and most others say they have policies 
designed to limit the practice. On the other hand, 
more than half of readers surveyed in the poll said 
the use of anonymous sources in a story either had 
no effect on their view of the story, or made it more 
believable. 

With whistle-blowers on the increase, it is likely 
that anonymous and not-so-anonymous sources 
(e.g., Peter Rost at Pfizer) within the 
pharmaceutical industry and companies that 
service the industry will be an important source of 
information for the Pharma Bloggosphere.  

Pharma Watch 
Some pharma bloggers themselves are 
anonymous. A good example is “Mike Lascelles”—
not his real name—whose Pharma Watch blog 
comprises “life inspiring ideas from the world's 
laziest pharmaceutical opinion leader.” 

Here’s what “Mike” has to say about his blog and 
what motivates him: 

“Why do I do it? I'm just doing it to let of a bit of 
steam about what I see happening to medicine 
under the increasing influence of pharmaceutical 
companies.  

“I'm a pharmacologist and work in an institution 
that has links with several pharma companies. 

Over the last decade I've seen us becoming 
increasingly reliant on pharma funding and our 
managers have become increasingly nervous 
about what we say and do in relation to pharma 
companies. Therefore my blog, under a 
pseudonym, is a way of saying what I can’t say in 
public. If I blogged under my own name I’d be in a 
very difficult situation, to say the least. 

Blog Name: Pharma Watch.  

URL:  http://www.pharmawatch.blogspot.com  

Description: Life inspiring ideas from the world's laziest 
pharmaceutical opinion leader. See article for 
more details. 

Sample  
Posts:  

A "nutty" professor or a smear 
campaign? About the whispering campaign 
being waged against Prof John Laragh of the 
American Society for Hypertension, because 
of his opposition to pharmaceutical industry 
influence on the society. Link. 
Answers you can't trust Asks the question: 
When you go looking for information about 
diseases on the web, guess who owns sites 
like www. arthritis.com and 
www.depression.com? The usual suspects ... 
Link. 
Take the money and shut up Claims that 
medical schools and universities are 
becoming increasingly dependent on drug 
company funding. Link. 

 
“Most of my material comes from what I read in the 
local papers or what I find when surfing the net. As 
part of my work I have to keep up with a lot of 
medical journals, and there is more and more 
commentary in them too. I also get a lot of 
feedback on the blog now, which gives me leads 
and stuff to follow up. The blog also acts as a way 
of passing on what a lot of my friends and 
colleagues are saying, and the unease they are 
feeling about the influence of pharma companies. 

“Unlike the more comprehensive and well written 
blogs like Pharma Marketing Blog, mine makes no 
attempt to be fair, accurate or reasonable. I’m not a 
journalist and don’t have time to get all my facts 
right or follow things up. I’m just writing my own 
point of view, take it or leave it. 

“My blog is not ‘balanced’ because I don't think you 
can be on this. I see it as my little [unpaid, part 
time] voice against a huge marketing and 
propaganda juggernaut that can afford to pay PR 
companies to work full time on their lavish 
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 campaigns, and an army of heavy duty lobbyists to 

sweet talk the politicians.” Blog Name: Health Supreme.  

URL:  http://www.newmediaexplorer.org/sepp/inde
x.htm  

Description: Written by Josef Hasslberger, a Bavarian 
independent writer, researcher and 
philosopher who aspires to “lead the 
transition from the current dark ages of 
damaging technology, potential energy 
scarcity and widespread mental and even 
physical enslavement to an enlightened new 
space age of abundance, individual freedom 
and individual responsibility.” 

Sample  
Posts:  

Should Pharmaceutical Markets Decline? 
Should pharmaceutical markets be allowed 
to decline as a natural consequence of our 
health getting better or should we just 
continue to consume more and more 
medicines in order to try and perpetuate a 
positive profit trend of the pharmaceutical 
industry. Link. 
Lipitor - The Human Cost. Claims that 
Lipitor and other statins “apparently ruin 
perfectly good lives with ‘side effects’ that 
lead to slow degradation into physical 
disability.” Link. 

Pharma Watch reflects the author’s background in 
the medical sciences and often focuses on the 
medical side of the pharmaceutical industry issue 
spectrum (see samples in BOX). Other pharma-
related blogs, such as Pharma Marketing Blog, 
focus more on the commercial side of the business 
(marketing and sales). Watch future issues of 
Pharma Marketing News for reviews of these other 
blogs. 

Recent Postings to the Pharma BloggoSphere 
The following is by no means an exhaustive list of 
blogs that deal with pharmaceutical issues.  

 

Blog Name: Pharma Marketing Blog.  

URL:  http://www.pharmamarketingblog.com  

Description: Personal opinions of John Mack, publisher 
and editor of Pharma Marketing News. 
Covers mostly topics directly related to 
pharmaceutical marketing, sales, and public 
relations. 

Sample  
Posts:  

Say it isn't so, J&J! Asks the question: 
What happened to the "gold standard" of 
crisis management that J&J pioneered and 
why isn’t the industry properly managing the 
current crisis in pharma trust? Link. 
New DTC Principles Emerging. Reviews 
the decision by BMS to refrain from DTC 
advertising for one year after the launch of a 
new drug and other reforms emerging from 
the industry. Link. 

 
Blog Name: Pharmablogger  

URL:  http://pharmablogger.blogspot.com/  

Description: Written by an anonymous employee in the 
Clinical Development area of a large 
pharmaceutical company (nom de plume: 
“PHARMAHOST”). “I've witnessed my 
industry manipulate, distort, subvert, 
suppress, and otherwise mangle facts in 
pursuit of increasing their consumption of 
the nation's wealth.” 

Sample  
Posts:  

The Future of Pharmaceutical 
Marketing? Takes McNeil Consumer 
Products to task on marketing “Vanilla-
coated” Tylenol PM. Link.  
Ethical blinders?  Critical of the CME “wall 
of separation” between pharmas and docs. 
Link. 

 

 
Blog Name: Capsules.  

URL:  http://suepelletier.typepad.com/daily_capsul
es/  

Description: Sponsored by Medical Meetings magazine 
and written by Sue Pelletier. 

Sample  
Posts:  

FDA and pharma influence--it's been an 
interesting week About the FDA’s efforts to 
address the issue of industry influence and 
the potential for bias. Link. 

  

Continued on next page…
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Blog Name: Rx Market Share Blog.  

URL:  http://www.rxmarketshare.com/blog 

Description: The blog of BioPharma Advisors Network, a 
service of JBS Ventures LLC. The blog is 
written by Tris Hussey, a professional 
blogger and blog consultant. 

Sample  
Posts:  

Prescriber lists are just good CRM On the 
use of prescriber data to target and market to 
physicians. Link. 
How can the pharma sales force improve 
its image? How pharma is really looking at a 
sea change in the marketing arena. Link. 
Merck says "Patients come first"--drop 
the double-speak and blog. Picks up on 
the blog topic  “Patients Come First?” first 
posted on Pharma Marketing Blog and offers 
its own insights. A good example of how the 
bloggosphere works. Link. 
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Blog Name: The Health Care Blog  

URL:  http://matthewholt.typepad.com/the_health_
care_blog/  

Description: Musings about the goings-on in American 
health care from Matthew Holt, a general 
health care consultant. Topics can include 
policy, health insurers, technology and 
eHealth, physicians, pharma and “anything 
else that grips my fancy.” 

Sample  
Posts:  

A start-up data success? IMS Health 
buys PharMetrics. About the significance of 
the transaction viz-a-viz longitudinal patient 
data and tracking whether or not a drug is 
working in reducing medical claims. Link. 
Disconnected DTC campaigns. About 
common disconnects between “DTC” and 
“professional/physician” marketing 
campaigns. Link. 

 
Future articles will include sample postings from 
the above and other blogs, especially when they 
are aligned with topics discussed in this newsletter. 
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