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he distribution of medical reprints to healthcare 
professionals (HCPs) by sales reps is not only a 
logistical problem but a channel problem as well. 

Physicians these days are less and less likely to spend 
much time with sales reps and many are reluctant to 
open their doors to sales reps. On top of that, physi-
cians are now very comfortable using mobile devices to 
access electronic versions of reprints (see “What Do 
HCPs Really Want?,” page 3). 

“The good old paper reprint dis-
tribution world is a hassle these 
days,” said Peter Derycz, 
President and CEO of Reprints 
Desk, during a recent Pharma 
Marketing Talk podcast.  

“The logistical challenge of getting 
the reprints into the hands of your 
sales reps or delivered to the right 
conference at the right time is a 
hassle in and of itself,” said 
Derycz. “Plus you have to deal 

with a variety of publishers regarding copyright pay-
ments and also make sure that you are in compliance 
with FDA regulations related to the distribution of 
reprints” (for more on that topic, see “FDA Finalizes 
Guidance on Distribution of Reprints”; PMN81-03; 
http://bit.ly/PMN8103).  

Reprints Desk (www.reprintsdesk.com helps life 
science companies and communications agencies 
deploy medical reprints as part of their multichannel 
marketing and sales efforts. For many of life science 
companies and healthcare agencies, Reprints Desk is a 
one-stop shop for quoting, licensing, and deployment of 
single e-prints and multi-article, multi-publisher e-print 
collections.  

Recently, Reprints Desk launched a product called 
Article Viewer, which allows life science companies and 
publishers to deploy copyrighted e-prints and other 
marketing materials via iPads and other tablets, or via 
their own apps and websites in a controlled manner 
(see box, right). 

The following is an edited transcript of an interview with 
Peter Derycz. You can listen to the full interview here: 
http://bit.ly/PMTalk169  

John Mack (JM): Pharmaceutical companies have 
always distributed reprints to physicians, even reprints 
of published studies on off-label use of drugs if the 
physician specifically asked for them. Is that primarily 
the role that Reprints Desk is involved in when it comes 
to pharmaceutical marketing? 

Peter Derycz (PD): Yes. Scientific, peer-reviewed 
reprints are a good way to communicate the effective-

ness of a product or how it compares with other 
products. We try to assist in this scientific-based 
communication and marketing process. 

e-Reprint Deployment Challenges 

JM: As mentioned in the introduction, there are sig-
nificant challenges involved in the distribution of reprints 
by pharma companies, including copyright issues. Can 
you explain a little bit more what challenges pharma 
faces with regard to the distribution of reprints? 

T 

Peter Derycz 

Article Viewer 

 
Article Viewer is a mobile/web application for 
deploying copyrighted medical reprints via 
iPads, your own app for mobile devices, prod-
uct websites, and portals for healthcare pro-
fessionals and patients.  

Reprints Desk specifically designed Article 
Viewer for use by companies in pharma-
ceuticals, biotechnology, medical devices and 
diagnostics, as well as scientific publishing. 

Article Viewer is powered by a content man-
agement console that enables authorized 
administrators to efficiently load and deploy 
article e-prints and to access on-demand 
usage analytics.  

Users with iPads can access the content they 
need by downloading the free Article Viewer 
mobile app from Apple's App Store, then load 
articles they have licensed for anytime and 
anywhere access. Users can also access 
article e-prints, both single e-prints and 
collections of e-prints, via a sleek interface on 
the web. 

Articles remain accessible according to license 
agreements secured with rights holders. 

 

Continues… 
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What Do HCPs Really Want? 
Sales Rep Interactions, Regulatory Compliance, and Digital Content Strategies 
 
Derycz is seeing a trend from queries regarding the distribution of medical reprints. More questions are 
focused in particular on mobile distribution. About 50% of reprint distribution currently is electronic and 
the trend is definitely shifting towards a world in which it will soon be 80% electronic and 20% print. 

This same trend is being seen for the distribution of books to the general public. “Amazon really has to 
distribute both print- based and electronic books,” said Derycz. “Many life science companies are 
experiencing the same dilemma where they have to do both print distribution and electronic distribution.” 

Reprints Desk recently announced the launch of HCPengage.com, which features video interviews with 
healthcare professionals and industry thought leaders from The CementBloc, Digitas Health, Epstein 
Becker Green, and Prolifiq Software, Inc., discussing:  

• Opinions and preferences for sales rep interactions 
• The impact of scientific journal content 
• Digital content strategies & iPads 
• Off label promotions & Good Promotional Practices 
• Plus a number of other topics 

 

Doctors Prefer Online/Mobile for Journal Reprints 
(from “Study: doctors prefer online to print”; http://bit.ly/MgtAvr)  
 
When making clinical decisions doctors spend twice as much time using online resources like professional 
websites and mobile apps compared to print, according to an online study of more than 500 practicing US 
physicians by Google and Manhattan Research. The study found print resources such as journals and 

reference materials were seen as too 
cumbersome. 

“Online sources outweigh the print, 
it’s so much easier,” said one respon-
dent, an obstetrics/gynecology 
physician. “You don’t need to have 
books and journals in front of you, 
you can find information on your 
iPhone or laptop or wherever you 
are. I can be in with a patient and I 
can easily give the patient infor-
mation or be able to explain things a 
little more easily.” 

The study, Screen to Script - The 
Doctor’s Digital Path to Treatment, focused on trying to understand U.S. doctors’ digital adoption across 
devices and media channels and how this impacts patient treatment decisions. Find the study results here: 
http://bit.ly/MgCj0J  
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PD: As already mentioned, just the good old paper 
reprints are a hassle in and of themselves. First, there 
is a distribution hassle. Then of course, it’s copyrighted 
material and you have an additional compliance layer 
regarding that.  

In the current era of the Web, iPads and mobile, it all 
gets a little bit more complicated. You still have all the 
physical distribution issues going on, but now you have 
to figure out what to with iPads, which are becoming 
ubiquitous and indispensible to physicians who use 
them all day long and even at home. In a typical scen-
ario we’ve seen, a pharma company just bought 4,000 
iPads for their sales reps. What will they be showing on 
them that physicians value? 

We all know that physicians and other healthcare 
professionals are using the Web and the Internet to 
access information and they’re using iPads to do that 
(see page 3).  Sales reps today are increasingly  

showing HCPs information using web browsers on 
notebook computers and on mobile devices—primarily 
the iPad. Microsoft recently announced their Surface 
tablet and I’m sure they’ll get some uptake among 
physicians with that. 

So deploying scientific reprints on the Web and on the 
iPad starts getting more complicated than just the old-
fashioned paper reprints.  

Nevertheless, there’s definitely a shift to digital distri-
bution of scientific reprints by healthcare companies. 
They put them on websites, on kiosks at medical meet-
ings, and give them to sales reps to display on all sorts 
of devices. There’s a lot of copyright tracking and mon-
itoring and reporting that goes along with that. 

 

 
 

Figure 1. Article Viewer Bookshelf on iPad. For more information on how to use the Article Viewer or get more 
information about this app, visit the Reprints Desk Website (http://info.reprintsdesk.com/how-to-use-AV/).  

Continues… 
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Digital Facilitates Compliance, Retraction, & 
Replacement 

JM: What about FDA and other laws and regulations 
regarding distribution of e-reprints?  

PD:  Sometimes the FDA doesn’t like what a company 
is doing in terms of its marketing communications. If 
FDA requires something to be pulled or retracted or 
replaced, Article Viewer makes it easy to retract what’s 
being distributed and even replace what has been 
distributed with something new. 

There’s also the Physician Payment Sunshine Act, 
which requires pharma companies to keep track of what 
they are giving to physicians in terms of hard cash as 
well as non-cash items of value such as reprints. 

So when you distribute reprints, whether it’s via print or 
electronically, you have to keep track of who you’re 
giving the reprints to and the value. That’s were the 
electronic realm can really help out because you can do 
a lot more real-time tracking and statistics about who’s 
viewing what and when. 

JM: Let’s talk a little bit more about the Article Viewer 
mobile app on the iPad or iPhone. Is this app meant for 
physicians or is it meant for sales reps to use with 
physicians? Tell us how it’s used. 

PD: It’s important for pharma to get medical reprints into 
the hands of healthcare professionals, but also into the 
hands of their sales reps. Article Viewer is used both by 
sales reps and by physicians. 

Life science companies are buying thousands of iPads 
and putting them in the hands of their sales reps to use 
as a more effective communications tool than the 
tablets and laptop computers currently being used by 
many reps.  

We developed the Article Viewer system as a native 
iPad app to meet these needs. 

How Physicians Use Article Viewer 

JM: So physicians are be able to download the app for 
free, and are given passcodes to gain access to 
reprints. Is that how it works?  

PD: Essentially, yes. The pharma sponsor or sales rep 
is able to send physicians a link and that link will take 
them to a website where the article or the reprints can 
be displayed or where HCPs can get an access code, 
which they can use in the iPad Article Viewer app. Once 
the code is entered, the reprints automatically download 
into the app directly. Article Viewer can also be used to 
display reprints that the physician already has down-
loaded from the website. 

So there are two ways to get a reprint—through the web 
browser and directly through app. The physician 
downloads the app for free, puts in the code, and the 
desired reprints and related documents are downloaded 
in one fell swoop. 

JM: When I used the app I saw a bookshelf just as if I 
was ordering books from iTunes or from Amazon (see 
Figure 1, page 4).  

PD: We tried to take advantage of the eBook reader 
type of look and feel so that physicians already know 
how to use Article Viewer. 

Once the documents are on the bookshelf, you don’t 
need an Internet connection anymore. So physicians 
can read their electronic reprints on a plane or any-
where without an Internet connection, which is great. 
The resolution is higher on these tablets than they are 
on typical computers so they just look nicer and are 
easier to read.  

Statistics and ROI 

JM: What other benefits are there to having reprints on 
an iPad for pharmaceutical marketers and salespeople? 
Are there ways, for example, for sponsors to determine 
what reprints their physicians are looking at? What 
kinds of return on investment (ROI) can you talk about? 

PD: There are several reasons why accurate measure-
ement of use is important. One concerns reprint copy-
rights, which, as you know, are owned by the publish-
ers. In the old days, we used to buy 5,000 print copies 
sold outright by the publisher. Now, when life science 
companies go to publishers and say they want to 
distribute the reprints on iPads, the publisher is saying 
well wait a minute, how do I know how many downloads 
and how many views are going to be occurring? The 
publisher cannot just hand over a pdf file for untracked 
or unlimited viewing unless the price was right; that is, 
exorbitant.  

So one of the ROIs for controlled distribution of medical 
reprints on iPads is the fact that pharma companies can 
say to the publisher that they’re only going to allow re-
prints to be viewed 5,000 times, or whatever. One of the 
main benefits of the Article Viewer system is that it 
counts the views and makes this sort of deal possible. 
Once the 5,000 views are made and counted, the re-
print is no longer viewable. This allows the life science 
company to license electronic reprints on a predictable 
basis in terms of pricing. 

In other words, one return on investment of Reprint 
Viewer is the benefit from better pricing on the elec-
tronic reprints that are being distributed.  

Continues… 
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Another benefit of working with Reprints Desk is having 
a license with publishers to provide the physician user 
with a single interface for a variety of reprints from diff-
erent sources. 

Imagine the cost of doing this yourself. We’ve got a 
system that’s ready built to do controlled distribution of 
these reprints. If your company just bought a thousand 
iPads and you want to get scientific copyrighted articles 
on them, we got a tool that’s readymade. In addition, 
the Article Viewer iPad app is available for free on the 
iTunes store.  

In this case, the return on investment is you don’t have 
to build your own app and the money you save can be 
invested elsewhere.  

Roll Your Own App, But Let Reprints Desk Keep 
Track 

But, if you already have your own iPad app, we can 
integrate our controlled distribution mechanism within 
your app. So let’s say you’re a larger life science com-
pany, you have a development team and you’ve built 
iPad apps but want to include reprints in them but just 
don’t have the mechanism to control, count and track. 
You can connect your own app to our Article Viewer 
system and then use it to solve that problem. 

HCPEngaged.com 

JM: Okay. Well we can probably talk a lot more, but I 
wanted to give you a chance to tell people how they can 
find out more about Reprints Desk and the Article 
Viewer. 

PD: Thanks. Well, the key point I’d like to make is that 
medical reprints are definitely shifting towards electronic 
and that’s happening today and is integral to every-
body’s lifestyle. More information about that and our 
products including Article Viewer can be found at 
www.ReprintsDesk.com.  

We also launched a new educational website called 
HCPEngaged.com, which features interviews with 
healthcare professionals, life science attorneys, health 
communication agencies, thought leaders, and software 
companies. We have about three dozen interviews 
about sales rep interactions, including the impact of 
scientific reprint content on HCPs. It’s really interesting 
information about digital content strategies, iPads, off-
label promotions and so on.  

Future Plans 

JM: Article Viewer is an app that was just recently re-
leased. Do you have plans for updating it? I know apps 
are constantly being updated. 

PD: Yes. We’ve already run a couple of updates on the 
app itself and we’ve designed Article Viewer so that it 
runs on other mobile platforms and operating systems 
including Android and Microsoft. 

Pharma Marketing News 

 
 

 

For more information about the Article Viewer 
mobile-web app and one-stop shop reprint 
services, please visit Reprints Desk online at 
www.reprintsdesk.com.  
 




